SEASON OF SIZZLE
GIFT CARD
SALES HEAT UP
THIS SPRING
& SUMMER

The Retail Gift Card Association surveyed more than 1,000 U.S. consumers on their habits
for giving, receiving and redeeming gift cards. The RGCA survey also explored shoppers’
preferences for physical gift cards versus newer gifting options like electronic gift cards
(e-gift cards), which can be redeemed online or via a mobile device using a virtual code.

GIFT CARDS’ POPULARITY
CONTINUES TO GROW
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70%

of shoppers plan to buy gift
cards during the spring and
summer gift season.

The most popular spring and summer occasions for giving gift cards include
birthdays (55%), graduations (21%), Father’s Day (16%) and weddings (12%).

E-GIFT CARD ADOPTION
ON THE RISE
As more shoppers give and receive e-gift cards, awareness of
this type of gift is growing. 27% of gift recipients have now
received e-gift cards, a 5% increase from last holiday season.

NEED FOR SPEED

YOUNG GUN

EASY GOING

32% give e-gift cards if
the giver needs the gift to
get there right away

28% give e-gift cards to
younger people who live
a digital lifestyle

18% give e-gift cards
to avoid shopping in
crowds.

OMNICHANNEL FLEXIBILITY IS KEY
80% of gift givers want their recipients to have the option of redeeming gift
cards online or in person, and 87% of recipients want to be able to redeem
via either channel as they choose.

PHYSICAL GIFT CARDS STILL
REIGN SUPREME

56%

of shoppers plan to give
physical gift cards exclusively.

The most popular types of gift cards this spring and
summer for givers and recipients alike include:

47%

30%

29%

Restaurants

Department stores

Online marketplaces

CONSUMERS ARE CREATIVE WITH
UNUSED GIFT CARDS
When consumers receive gift cards to stores
where they do not typically shop:

52%

try to find something to buy there anyway

42%

reuse the gift card by giving to someone else as a gift

64%

are open to using exchange websites for unwanted cards but only 6% have done so

About The Retail Gift Card Association (RGCA)
The Retail Gift Card Association is the trade association that represents the closedloop gift category. The Association’s mission is to protect, promote and enhance
the use of retail gift cards. All RGCA members abide by a Code of Principles that
supports consumer-friendly policies for the purchase and redemption of closedloop gift cards. RGCA’s membership is comprised of retailers from all sectors and
including restaurants, general merchandise, apparel, sporting and leisure, and nonstore retailers. For more information, visit us at www.theRGCA.org.

The RGCA consumer gift card study was conducted via online survey in March of 2015 with more than 1,000 adult
respondents. The sample was representative of the adult U.S. population in terms of education, income, and gender.

